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Course Title:
The Economics of Tourism

Course Code: FS380
Credits: 2
Teaching hours: 32
Prerequisites:
Semester: Fall and Spring Semester

Lecturer’s Information:
Name: Zou xiuqing
Office: Room 709, Literature Building, Mailu Campus
Email: zxqing888@263.net
Tel: 0791-83891332（o）; 13879108209

Course Description:

There are few human activities which simultaneously attract academic attention from
economists, geographers, environmental scientists, psychologists, sociologists,
political and management researchers. Tourism is one.

This course is an English course dealing with the economics of travel and tourism
activity. Tourism has some distinct characteristics which will be shown in this course.
Resource immobility, capacity constraints, seasonality, and consumer’s inability to
experience the product before purchase are some of the hallmarks. As an industry it
also tends to have a far wider impact on host economies than many other industries.
Also much of this course is concerned with commercial marketplaces. The bulk of
commercial payments in tourism are for travel and accommodation, so there is a
concentration on these areas, especially in the first, generally microeconomic, half of
the course. The second half broadens out into the macroeconomic picture of tourism’s
role within national economies, and examines some specific problems such as
unpriced services, the environment and multinational enterprise.

Aims and Objectives:
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This course is designed for those who have some familiarities with economics,
preferably have completed at least a first year university or college course. It does not
attempt to specialize in the travel and tourism activity of any one country, but seeks to
draw examples globally.

Through the first part of micro-economic tourism analysis, it is expected that students
can understand how tourism demand and tourism supply work.

Through the second part of macro-economic tourism analysis, it is expected that
students can understand well the tourism macro-issues such as tourism growth,
tourism investment and multinational operation in travel and tourism etc.

Learning Outcomes:

On completion of this course, a student should understand:

•Tourism concept, working definition in travel and tourism.

•Segmentation by purpose of travel;

•Types of variables influencing and constraining tourism demand;

•Costs and supply in tourism;

•The dynamics of equilibrium in tourism;

•Tourism growth and its effects on an economy

•The direct value of tourism to employment of factors

•Cost-benefit analysis for travel and tourism developments

•Policies for the balance of tourism payments

•Reasons for multinational operation in travel and tourism

•Regulation in travel and tourism sectors

•Investment in tourism “events”

Teaching Methods:

Teaching methods will involve a combination of formal lectures, case study,
presentation, workshops, multimedia and experience study.

Assessment:
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Paper 70%
Presentation 30%
Total 100%
To achieve a pass grade in this course, students must obtain 60% or more as an
aggregate mark on the assessment.
Paper:
A written paper of 5000 words or so should be submitted after the completion of this
course. The student can choose any concerned topic about tourism economics.
Presentation:
A presentation about his own country’s tourism economics will be held for each
student.

Your Input:

You will be expected:

 to review your lecture notes and follow up references on each lecture topic;

 to prepare for class discussion in advance by reading and preparing outline
answers to questions and notes to form the basis of discussion.

Course outline:
Chapter 1 Resources in tourism
Tourism concept
Working definition in travel and tourism
The tourism industry and its product
Resources
Travel and tourism resources
Resource combinations
Controlling and rewarding resource use
Chapter 2 Tourist type
The importance of segmentation
Segmentation by purpose of travel
Psychographic segmentation
Interactional segmentation
Changes in tourist types over time
Types of tourist today: a summary
The needs and impacts of different types of tourists
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Types of tourist and destinational economic policy
Appendix A Defining market segments and optimizing their value

Segment definition
Optimizing segments’ value

Chapter 3 The economics of tourism demand
The nature of demand
Products and buyer objectives in tourism
Types of variables influencing and constraining tourism demand
Levels of choice in travel and tourism demand
Constraints on tourism demand
Income and price effects
Other special variables in tourism demand
Chapter Appendix A The distance decay function
Chapter Appendix B The Lancasterian demand model applied to tourism
Chapter 4 Tourism enterprises
Objectives of tourism enterprises
Market structures
Carriers
Accommodation
Attractions and support services
Middlemen
Integration
Concentration
Chapter appendix A The discriminating monopolist and airfares
Chapter 5 Supplying travel and tourism products
The decision to supply
Time frames in tourism supply
Production functions and inputs
Costs and supply in tourism
Pricing
Elasticity of supply
Carriage by air
Cruising
Hotel and motel accommodation
Natural and historic attractions
Air tour operation
Controls on supply
Chapter Appendix A An example of linear programming
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Chapter appendix B Cruising schedules
Chapter 6 Equilibrium in tourism markets
The establishment of partial equilibrium
The problems of identifying equilibrium in tourism
Factors causing shifts in equilibrium
The dynamics of equilibrium in tourism
Long-term cycles and tourism in general equilibrium
Case study 1 growth and change in tourist demand----- the case of central Florida
Case study 2 tourism supply in Prague, the Czech Republic
Chapter 7 Tourism growth and national economics
The national economy
Tourism’s contribution to GDP
Problems in measuring tourism’s contribution to GDP
International comparisons of tourism in GDP
Methods of measurement
Tourism growth and its effects on an economy
Forecasting the value of tourism
Chapter 8 Employment and income creation
National income
The distribution of national income
The direct value of tourism to employment of factors
The distribution of tourism-generated income
Secondary employment and income 1: tourism multiplier
Employment and other multipliers
Secondary employment and income 2: input-output analysis
Labor markets and employment
Chapter 9 Unpriced values and externalities
Introduction: no market economics
Tourist’s values
Public and non-tradeable goods in tourism
Net values and opportunity costs
The asset theory of tourism
Externalities
Classification of externalities in tourism
Cost-benefit analysis for travel and tourism developments
Optimizing the total social value of tourism
Chapter Appendix A the travel-cost value of restaurants
Chapter 10 The balance of tourism payments: tourism’s external account
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Balance of payments terminology
Comparative advantages in tourism
Tourism payments’ statistics
Travel receipts and payments
Foreign exchange dependence on tourism
The effects of tourism development
Policies for the balance of tourism payments
Chapter appendix A the freedom of the air
Chapter 11 Multinationals in travel and tourism
Types of multinational involvement
Theories of multinational investment
Reasons for multinational operation in travel and tourism
MNEs in air travel
MNEs in travel agencies and related services
MNEs in accommodation
MNEs in tour operation and cruising
Effects on host economies
Effects on parent economies and tourism flows
Chapter 12 The economic roles of government
Macroeconomic management
Sectoral economic management in tourism
Tourism taxation
Government spending on tourism
Redistribution policies
Regulation in travel and tourism sectors
Government as supplier and consumer
Chapter 13 Tourism investment
Principles of investment
Investment in travel and tourism
Investment in tourism “events”
Feasibility studies and investment models
Sources of capital
Factors influencing travel and tourism’s yields and future

Text Books and Indicative Reading List:

Adrian Bull .The Economics of Travel and Tourism（Second Edition）.
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Calendar of Teaching Activities:

Activities Chapters

Week 1 Lecture Chapter 1 Resources in tourism

Week 2 Lecture/experience Chapter 2 Tourist type

Week 3 Lecture Chapter 3 The economics of tourism demand

Week 4 Lecture/experience Chapter 4 Tourism enterprises

Week 5 Lecture Chapter 5 Supplying travel and tourism products

Week 6 Lecture Chapter 6 Equilibrium in tourism markets

Week 7 Questions and Discussion

Week 8 Lecture Chapter 7 Tourism growth and national economics

Week 9 Lecture Chapter 8 Employment and income creation

Week 10 Lecture/experience Chapter 9 Unpriced values and externalities

Week 11 Questions and Discussion

Week 12

Lecture Chapter 10 The balance of tourism payments: tourism’s

external account

Week 13 Lecture Chapter 11 Multinationals in travel and tourism

Week 14 Lecture Chapter 12 The economic roles of government

Week 15 Lecture Chapter 13 Tourism investment

Week 16 Questions and Discussion


